Goals of 2003 Dealer Day

· Increase each dealership’s awareness of who Triple C is, what makes us tick and how we do business. (This will occur directly as well as indirectly through conversations between dealers about past experiences with us.)

· Increase Triple C’s knowledge of the specific resources, strengths and weaknesses of each dealership present

· Increase each dealership’s effective knowledge of the Hydra Bed system

· Increase each dealership’s effective knowledge of competing products

· Build personal relationships between dealership personnel and Triple C staff members

· Increase each dealership’s effective knowledge of other Hydra Line products
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